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Banking & Fintech Handbook

INTRODUCTION

In recent years, the finance and banking sector has significantly evolved, marked by
technological advancements, regulatory changes, and shifting consumer behaviors.
In the context of this dynamic landscape, one prevalent challenge has emerged: the
need to adapt to rapidly changing customer preferences and expectations.

This handbook is crafted for finance and banking professionals. It offers a
comprehensive collection of strategies and best practices to navigate the industry's
complexities. Whether you're a seasoned banker or a newcomer to the finance
sector, this guide aims to provide valuable insights and practical solutions to
address key challenges and seize opportunities.

Together, we will explore how finance and banking institutions can leverage
technology, data analytics, and customer-centric approaches to drive growth,
enhance customer satisfaction, and foster long-term success.

Let’s start!

Activation Campaigns
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e Account Creation Campaign

Message and Data Opt-In Campaign
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Activation Campaigns

Activation campaigns represent a vital phase in the marketing strategy of banking and finance
institutions. Once customers or users have been acquired through initial campaigns, activation

efforts aim to catalyze their engagement and foster lasting relationships.

In the competitive banking and finance landscape, more than simply acquiring customers is
needed; their ongoing engagement is also essential. Activation campaigns are meticulously

crafted to inspire specific user actions, ensuring they become active ecosystem participants.

These actions may vary, from utilizing new features to making repeat purchases or engaging with

educational resources.



Monetization Campaigns

Welcome Campaign

Problem: Your brand or service wants to give newly acquired customers a real understanding of your
offerings with a warm welcome.

Solution: Utilize your out-of-product messaging channels (such as email, push notifications, and
SMS) to send a welcoming message to users who have opted in. Craft this message to clearly

introduce the product's functionality while motivating users to discover its high-value features.

Benefit: By delivering a warm welcome message through various communication channels, users

are more likely to feel valued and intrigued by the product.

Clearly stating the product's functionality and highlighting high-value
features can spark interest and encourage users to explore further,

potentially leading to increased usage, retention, and user satisfaction.

imp

Welcome to the Impact Bank!
Discover Secure and Convenient
Banking Services Today

We're delighted to welcome you to Impact Bank, where
your financial needs are our top priority. Explore our YO
range of banking services designed to make managing
your finances more effortless than ever.

rd frol
optior

Welcome to Impact Bank!

Discover our range of services tailored to meet
your financial needs. Tap now.




Monetization Campaigns

Don't Miss Out on Financial Opportunities!

imp Hi there! Ready to take your finances to the next level?
Complete your account setup to access personalized ull T (@)

Accou nt C reation Ca m pai N fnancial advice, investment opportuitios, and more

Problem: Your brand wants to encourage users who have downloaded your application but

haven't created an account yet.

Solution: You can use the power of automation by sending automated campaigns to your

users who have downloaded your brand’s application but haven't completed the sign-up

You're at The Heart of a Stats
Full Financial Potential!

process. You may also set up a funnel into the account creation process to find out where
users drop off in the activation process to understand why people don’t finish the account

. . . Welcome to Impact Fintech! Q
creation process. You can then work on what needs to be improved with the data you have Create your account now to take
collected. control of your finances and unlock

exclusive features. It only takes a
. ) o ) few moments, and you'll gain $9.99
Benefit.: Sometimes, not all users who have downloaded your application don’t create an access to personalized budgeting
. . . . . tools, investment insights, and $5.42
account immediately. Encouraging users to create an account is a great way to increase user more. Get started and embark on
acquisition and activation. your journey to financial freedom!
4300

CREATE AN ACCOUNT Settings

Do not send too many push notifications to your new customers, as it

increases the risk of churn due to notification fatigue.




Monetization Campaigns

Message and Data Opt-In Campaign

Problem: Low participation rates in your communication channels and
insufficient customer data hinder your efforts to engage with customers.

Solution: Motivate users to engage across various channels or disclose vital
information by showcasing the benefits or offering incentives such as cash-back

prizes.

Benefit: Enhance your understanding of users' engagement with acquiring
fundamental information. This can increase future conversions, purchases,

transactions, and retention.

imp

17:58

14 April Thursday

Stay Informed: Get Exclusive Messages and
Information

Hi there! Want to stay ahead of your finances? Get
exclusive messages and data insights from Impact
Banking to make smarter decisions.




netmera

Monetization Campaigns

-
1:22

Sunday, November 28

Problem: Your newly acquired customers don’t engage with your brand’s application as they don’t

impZs Impact Bank © now v

fully understand your offerings.

Do you need a tour to discover Impact Banking?

Welcome aboard! We're thrilled to have you join Impact
Banking. Tap to begin your exploring tour now!

Solution: Create a committed onboarding flow for your newly acquired customers about the benefits
of your application and what your brand offers with in-app messages. Navigate your users through
the application as they explore your application or website, and provide an effective onboarding

experience to increase engagement.

Benefit: A successful onboarding experience demonstrates your brand'’s value by guiding customers $542.25

. X ,-;'.‘I/
toward your most engaging features. '113 /\\\\\\»\%\
2y
0\\7
SN\

7
Channels: In-App Messages Mobile Push Web Push Z

Financial Journey
Starts Here!

/ \ Welcome to Impact Banking! We're excited
to help you achieve your financial goals.
Complete your account setup now to unlock

7 £
9”@

%
o

! . . . . ,
~ \’jz When implementing in-app messages, ensure they align with your brand's personalized banking services tailored to
your needs. From budgeting tools to
% identity and aesthetics to seamlessly integrate into the user experience without investment opportunities, we've got you Q
covered. Start your onboarding process and
take control of your finances!

causing disruptions.
. )

£
gEfe Sterbucks $5.42




Monetization Campaigns

Mobile App Download Campaign

Problem: Your finance/fintech brand aims to guide web users toward the mobile application to eoce
ensure they fully leverage the benefits of your offerings. impact 8 e s
Solution: Harness your brand's existing messaging channels to prompt active web users to install /
your mobile application, providing an even more efficient avenue to access your services and P GE
if [
features. ‘
| ne starts
’ rj ortgage

Benefit: Increase engagement with your application by transitioning your audience from web to

mobile. TRANSFORM YOUR FINANCES
WITH OUR MOBILE APP!

Download our mobile app today to manage

your money anytime, anywhere. Don't miss

out - click below to download now and take
control of your financial future!

Leverage the potential of personalization by tailoring your campaigns to match

customers' engagement behaviors, emphasizing the advantages, offerings, and

benefits of the app.




Monetization Campaigns

Paid Social Campaign ‘s

= =

Problem: Your brand’s app aims to grow its user base and engagement IMPACT P—
through paid social media efforts. Empowering =

Your Impact, =

One Transaction : :
Solution: Execute targeted paid social campaigns on platforms like gialline. -
Facebook, Instagram, LinkedIn, and Twitter. Tailor ad content to highlight h 5
unique app features, such as budgeting tools or investment options, and —
leverage precise audience targeting. — s—
Benefit: Paid social campaigns boost brand visibility, attract new users, and T e
drive engagement, leading to increased app downloads, account creations, =

and revenue.

Continuously monitor and optimize campaign performance, experimenting with
different ad formats and audience segments to maximize results. Consider
retargeting to re-engage previous app visitors
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Monetization campaigns are essential in the world of banking and finance.
They're all about turning audience engagement and interactions into actual
revenue. Like how we focus on attracting the right customers during activation,

monetization is about maximizing people's interest in financial services.

In banking and finance, where every bit of attention matters, effective
monetization strategies are crucial for long-term success. By leveraging the value
of our financial products and services, we can create a thriving financial ecosystem

that serves our customers and brings in significant returns.

12
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Upsell Campaign

Problem: Your fintech/finance application aims to increase revenue by upselling additional eoe

features or premium services to existing users.
s ¥ o =0 a2 0 8 3 o 1 Ll

. X A . A [= ™ ' Elevate Your Rewards with Impact's Exclusive Credit Card Upgrade!

Solution: Implement targeted upsell campaigns within your app or through email, s @ oo , P
D Sasared me

showcasing the benefits of upgrading to premium features or services, such as increased st

opportunities for a credit card limit. Utilize user data and behavior analysis to identify T Dear Sarah,

. - . . .o Labele ¥ Upgrade to our premium credit
potential upsell opportunities and personalize offers based on individual preferences and e ” card for enhanced rewards, VIP

perks, travel benefits, personalized
assistance, and exclusive
discounts. Click below to unlock a
world of privileges tailored to you.

usage patterns.

Benefit: Upsell campaigns drive revenue by encouraging existing users to upgrade to Click Her

premium features or services, increasing their lifetime value to your business. Don't miss out—upgrade today!

Best regards,

Impact Banking Team
Channels: In-App Messages [ Mobile Push l§ Web Pop-Up
Web Push

13




Monetization Campaigns

Cross-Sell Campaign

Problem: Your fintech/finance application seeks to increase revenue by cross-selling

complementary products or services to existing users.

Solution: Implement targeted cross-sell campaigns within your app or through email,
highlighting relevant products or services that complement users' financial needs or
behaviors. Customize messaging to emphasize how these additional offerings can

provide added value and convenience to users' financial management.

Benefit: Cross-sell campaigns drive revenue by encouraging existing users to explore
and adopt additional products or services within your fintech ecosystem, deepening
their engagement and loyalty.

Channels: In-App Messages Mobile Push Web Pop-Up
Web Push

netmera

See Holiday Loan Options Today!

Discover our exclusive loan options up to 10.000$
tailored just for you. Tap to learn more.

Ready to Achieve Your Goals This
Summer?

Get closer to your dreams with our flexible loan
options. Tap to explore now.

14




netmera
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R 4 ull T (@)

Investment Products Campaign

Start Your Future Now, One Peny At a Time!

imp@ Explore our investment products tailored to your
) ) ) ) ) goals and risk tolerance. Learn more.
Problem: Your fintech/finance app aims to boost revenue by promoting investment products to

Solution: Launch targeted campaigns across your platforms to showcase investment options imp@

tailored to users' preferences and risk profiles. Offer educational resources to support informed ’ @
Ready to Build Your  ies  stats

decision-making. . .
Financial Future?

Benefit: Promoting investment products diversifies revenue, increases user engagement, and Discover investment options Q
designed to help you achieve
fosters long-term customer relationships. your financial goals. Take the first

step to your wealth.

Explore Now

Channels: In-App Messages Mobile Push Web Pop-Up Web Push T — $5.42

July 2
a Melania Skorokhod

Home Exchange Map Settings

\ I l . . .
- /7’ To refine strategies and monitor market trends, user feedback, and {2 6] ©
%g investment performance. Provide transparent, user-friendly tools for a
seamless experience.

15
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Monetization Campaigns

Credit Card Acquisition

Problem: Your fintech/finance app aims to grow revenue through credit card

Get More from Your Spending
with Impact's Credit Cards!

Discover the benefits of Impact's credit cards, from
generous rewards to low APRs. Tap to apply now and
start maximizing your spending power.

acquisitions.

Solution: Launch targeted campaigns showcasing credit card benefits like
rewards and low APRs. Offer personalized recommendations and streamlined

application processes.

Benefit: Acquiring credit card users expands your base, boosts transactions, and ,I 3 2 2

generates additional revenue. Sunday, November 28

Get Exclusive Rewards
with Our Credit Cards!

Discover the benefits of Impact's credit cards,

from generous rewards to low APRs. Tap to
Channels: In-App Messages Mobile Push Web Pop-Up Web Push il logudartnariizing your
spending power.

(L

Q’ Continuously optimize campaigns, partner with reputable issuers, and provide

N

transparent terms for a seamless user experience.
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Retention campaigns are a cornerstone of success in the banking and finance industry. They

keep our existing customers engaged, satisfied, and loyal. While acquisition campaigns focus

on bringing in new customers, retention campaigns concentrate on nurturing and

strengthening relationships with those who have already shown interest or signed up. It's like

tending to the flame once it's lit.

In banking and finance, maintaining strong connections with customers is vital for long-term
success. Retention campaigns aim to keep our audience informed and involved through

tailored content, loyalty programs, and consistent engagement, transforming one-time

interactions into a loyal and enduring community.

18
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Introducing YouTube Premium 1 min before
imp@ Cash Back with Impact Fintech

Earn cash back while enjoying your favorite

content with our new YouTube Premium Cash

Back feature. Tap to learn more and start

saving today!

New Product Campaign

Problem: Your fintech/finance app has a new product to launch and wants to raise
awareness and user adoption.

*+ @ o " B2 &8 @O

o componn
. . = ™ " Introducing YouTube Premium Cash Back!
Solution: Launch a targeted campaign across platforms to showcase the new product's & e e
D Sasaned M. =
features and benefits. Use engaging visuals and promotions to attract users and e
encourage exploration. e Dear Scott,
Labialy + Exciting news! We've just launched
. . . . - oo YouTube Premium Cash Back—a
Benefit: Promoting the new product can attract users, increase engagement, and drive new way to earn while you watch.
revenue growth. Earn cash back on eligible

purchases made through our app
while enjoying ad-free YouTube

content. Upgrade to YouTube
Channels: In-App Messages [l Mobile Push | Web Pop-Up Web Push Premium Cash Back today!

Learn More

S
~

Q Test messaging and target specific audience segments for better results!

19
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Important Announcement

Campaign

[ I
& o 3 ." * @ o 8" | 0 a8 34 o 1
Problem: Your fintech/finance app must communicate important information to users. Eie " Important Regulatory Update from Impact Fintech
o i
e ®--. :
Solution: Launch a focused "Urgent Communication" campaign via notifications, emails, and in-app D o . Hello Dabh
= v ello Daphne,
messages to convey critical updates, like security alerts or account changes. L . We want to inform you about a
- oo crucial regulatory update
o . . . . . . . . . - affecting our services. Please
Benefit: The campaign ensures timely dissemination of crucial information, maintaining user trust. N

review the details below:

Channels: In-App Messages Mobile Push @ Web Push Web Push We appreciate your attention to

this matter.

Best regards,

Impact Team
LY

/3’ Prioritize clarity and personalize messages when possible. Adjust the
%g campaign based on user responses.

N

20




Monetization Campaigns

Problem: Users need to be more active on your fintech/finance app. /] 7 - 8

14 April Thursday

Solution: Launch a "Lapsing User" campaign to re-engage them. Use personalized

messages via email, app notifications, or ads to remind users of your platform's value. Offer

incentives like promotions or rewards to encourage their return. Exclusive Offer For You: Get a
imp Discount on Your Favorite Brand!
Benefit: Reactivating dormant users boosts retention and potentially recovers lost revenue. We've missed you @& Make a transition this week

and unlock a special discount on your favorite
brand. Tap now.

Segment users based on behavior and preferences for tailored messages.
Adjust the campaign strategy based on user responses.
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Monetization Campaigns

Win Back Campaign

Problem: Users have stopped using your fintech/finance app.

Solution: Start a "Win Back" campaign to bring them back. Use personalized messages 1 . 22

through email, SMS, or targeted ads to remind them of your app's benefits. Offer special B day, November 28

incentives like promotions or discounts to encourage their return.
impE Impact Bank

. . . . . . . ) No T tion Fees for You!
Benefit: The "Win Back" campaign aims to reacquire lost users, potentially boosting retention © fransaction Fees for Tou
We're waiving transaction fees for a month just for you!

a nd revenue. Take advantage of this limited-time offer and make the
most out of your transactions. Tap now.

(J MEessAGEs now

Hey there! =

It's been a while since you've used Impact
Banking. We'd love to have you back! Enjoy
exclusive discounts and benefits when you return.
Tap the link to rediscover what you've been
missing! £+

Channels: In-App Messages Jll Mobile Push @ Web Pop-Ups Web Push

h /3’ Segment users based on past interactions for tailored messages. Adjust the
% campaign based on user responses.

22
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Monetization Campaigns

Funnel Anomaly Campaign

Problem: Despite previous engagement efforts, our fintech/finance app has experienced a
decline in user activity, indicating potential anomalies or disruptions in the user journey across

multiple channels.

Solution: We'll initiate a comprehensive Funnel Anomaly Campaign to identify and resolve

issues impacting user engagement. Using advanced analytics, we'll detect deviations from

expected patterns and implement targeted interventions to re-engage users.

Loan Loan Loan End Screen
Application Application Application
First Screen Second Third Screen

Benefit: The campaign aims to rectify irregularities and reacquire lost users, boosting retention o

and driving incremental revenue for our fintech/finance app.

Andr

“»

Steps s Users s Mobile App Total = 10S
: : © 1.Step © Loan Application First Screen 149483 & 74741 5979

ST Ernail B 1n-App Messages [l Mobite Push ll Web Pop-Ups Web Push
©) 2.Step © Loan Application First Screen 107842 & 53171 L 4198

© 3.Step © Loan Application Third Screen 61496 S 29816 & 2408

[~

\ ] ’ © 4.Step * End Screen 46673 & 19923 & 1624
‘(/7’ Leverage segmentation techniques to tailor messages and incentives based on

past interactions, and adjust strategies in real-time to optimize effectiveness.

23
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Conclusion

As you dive into the world of banking and finance armed with this handbook, you're equipped to keep your audience
engaged and genuinely interested. Whether you're customizing experiences, introducing perks, or delivering captivating
content, the key is to maintain their attention. Just like eagerly awaiting the next chapter in a compelling story, your
audience should eagerly anticipate what's coming next from your financial offerings.

So, as you navigate the banking and finance landscape, think of this guide as your trusty companion. Whether you're
brainstorming fresh ways to connect or enhancing your current strategies, let these insights be your roadmap.

Here's to leaving a lasting impression and keeping your audience engaged!

netmera
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Let’s create
something
amazing.

+90 850 757 83 21
info@netmera.com

www.netmera.com

www.linkedin.com/company/netmera

@ 8 & (0 O

instagram.com/netmeramarketingplatform
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